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Social media and technologies that are used social interaction between people and /or 

organisations

These technologies are highly accessible and scalable. 

Social media is usually found in using of web-based and mobile technologies to turn 

communication into interactive dialogue.

It is device/platform  independent
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Social media marketing programs usually centre on efforts to create content that 

attracts attention and encourages readers to share it with their social networks. 

A message spreads from user to user. It resonates because it is coming from a trusted 

source, as opposed to the brand or company.

Its leveraging content that sparks a CONVERSATIONS and leads that to a the source of 

information
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There are 100s of channels and conversational areas

They key is to understand the key ones and concentrate effort within them
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In our context, it is all about leading people back to a core piece of content

This is usually housed on your website
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Interesting statistic from a recent report out of America with regards to age groups using 

the internet
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And of those who is searching for health related information

Can send the report to you later



Lets start with the social networking site Facebook
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Facebook is a social network service and website launched in February 2004

Users may create a personal profile, add other users as friends and exchange messages, 

including automatic notifications when they update their profile. 

Users may also send Personal messages to their friends similar to email like environment

Additionally, users may join common interest user groups, organized by workplace, 

school, or college, or other characteristics such as an interest in eHealth
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People on Facebook

More than 600 million active users

50% are active users log on to Facebook in any given day

Average user has 130 friends . This is what the “viral” nature is all about with face book. 

Once person can instantly notify their network of friends of something they like

People spend over 700 billion minutes per month on Facebook

Australia has just under 8.5 million people registered on facebook
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Twitter is a website, owned and operated by Twitter Inc., which offers a social 

networking and microblogging service, enabling its users to send and read messages 

called tweets. 

Tweets are text-based posts of up to 140 characters displayed on the user's profile page. 

Tweets are publicly visible by default; however, senders can restrict message delivery to 

just their followers. Twitter is like the SMS service for the web environment

Users may subscribe to other users' tweets – this is known as following and subscribers 

are known as followers

All users can send and receive tweets via the Twitter website, compatible external 

applications (such as for smartphones), or by Short Message Service (SMS) available in 

certain countries like Australia

Since its creation, in March 2006, and its launch in July 2006, by Jack Dorsey, Twitter has 

gained popularity worldwide and is estimated to have 190 million users, generating 65 

million tweets a day and handling over 800,000 search queries per day.
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Each program requires a separate facebook / twitter platform. Eg Immunisation

Objectives:

To increase the profile of primary health care services for consumers 

To provide independent, evidence based information about the importance of immunisation to 

consumers

To feed consumers back to your websites for other health related issues/ questions

Primary Target audience: parents / carers with children under 7 years 

Secondary target audience: NSW Division staff

Platforms: Facebook &Twitter (and links to an immunisation website for consumers (eg

immunisationsaveslives.com.au)

Key Messages 

Key responsibilities- whos going to manage it? 

Policy – ensure your current policy allows staff to use platfomrs and behave accordingly (hide 

admin details)

Examples of uses:

Promotion of the importance of immunisation

Information on relevant evidence based research / information

Discussion on relevance Importance of newly released immunisation research

Links to NSW Provider Directory and Divisions websites

Other immunisation information

Real life stories
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